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HOTEL :

Ini tiation of Coverage

Valua tion

HOTEL shares currently trade at a projected EV/EBITDA of
10.8 x, an estimated P/ E of 14.5 x and acurrentP/ BV of only
0.6 x. These multiples compare against the averages of

11.0 x, 18.9 x and 1.0 x, respectively, of emerging markets
hotel chains , and against the averages of 15.5 X, 27.2 x and
3.4 x, respectively, of developed markets hotel chains . We
believe that HOTEL 6 s s hdadeser/stotradeata  premium
dueto t he company®6s hipdehtelr gr owt h

We seta year -end 2020 target price of MXN$8.20 per share
for HOTEL shares through a discounted cash flow model
which includes a 3.3% perpetu ity growth rate in nominal
terms and a 6.7%  WACC. In ordert o calculate the WACC,
we used a n 8.2% cost of equity , a pre -tax 5.5% debt cost
and a 34.9% debtto equity ratio forthe end of 2020. The
target multiples are 11.4  x and 20.9 x, slightly higher than
the 5 -year averages of 10.8 x and 19.5 x, respectively.

Main Risks

HOTEL's main risks include the following: i) macroeconomic
volatility; ii) intense competition in the sector; iii) adverse
changes in ecological or fiscal regulations; iv) changes in

the management team; v)lower occupancy levels; vi) large
acquisitions; v i) natural disasters; viii) high insecurity
levels; ix) current leverage of 4.0 x EBITDA; and / or Xx)

increase in commissionable revenues .
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FAVORABLE OUTLOOK OF GLOBAL TOURISM

The global number of tourists grew from 903 million in 2007 to 1 .4 b illionin 2018 (the most recent
figure), according to the World Tourism Organization (UNWTO), which represented a 4.1%
average annual rate. We expect this indicator to rise only 1.7% in 2019 as a result of the

macroeconomic slowdown  that we anticipate int he United States, Europe, China and Japan due
to the prevailing trade war  between the United States and China and between the United States
and some of its Europeans partners . Subsequently, the growth rate will gradually improve, which
will result in an av  erage annual rate of 4.1% in the 2019 -2025 period, reaching 1,851 million
tourists.

Graph 1.- Global Tourists
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Global tourism spending was US$1.4 trillion in 2018, which represented a 3.2% average annual
growth rate during the 2007 -2018 period (the most recent figure), thus exceedingth ewor | ds 6
GDP growth of such period. We expect global tourism spending to expand at a 5.1% average

annual rate during the 2019 -2025 period, exceeding US$2.0 trillion. This includes a small
slowdown in 2019 due to the prevailing trade war between the United States and China, and an
improvement in subsequent years.
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Graph 2.- Global Tourism Spending
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STRONG GROWTH POTENTIAL OF THE MEXICAN HOTEL INDUSTRY

From our point of view, Mexico is well positioned to benefit from the future growth of world
tourism, asitisthe  wo r | skdenth most visited country (it received 41.3 million tourists in 2018
and 29.8 million during the first eight months of 2019) , and counts with a well -established
network in all categories (around 22,500 establishments with more than 800,000 rooms at the

end of 2018), beautiful coastal and urban places, friendly people and some of the best food and
beverages in the world.

Graph 3 .- Interna tional Tourists by Country i n 2018 (Mill ion)
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rom tourism activities . In 2018, the

Mexico also receives a significant amount of resources f
received the most dollars

country generated  US$22.5 billion, being the sixteenth country that
during that year.

Graph 4.- Generation of US Dollar from Tourism i n 2018
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Tourism GDP accounted for 8.8% of Mexico's total GDP in 2017 according to Tourism Ministry

data, surpassing other more developed countries and with a high tourist vocation such as France
(7.1%), Greece (6.8%), Costa Rica (6.7%) and Italy (6.0%).
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Graph 5.- Contribu tion of Tourism GDP to Total GDP  (2017)
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Mexico's Tourism GDP has a strong correlation with total GDP as can be seen in the following
graph. As a result, we believe that tourism GDP will slow down this year significantly, but will
grow again from 2020, if macroeconomic uncertainty diminishes .

Graph 6.-Mexi cods Touri sm GDP #0100 iT 2018 | GDP
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Despite the high contribution of the tourism sector with Mexico's total GDP, we believe that th is
i ndu s tgnowthtopstential is significant. The number of hotels per 10,000 inhabitants was only 3

in 2018, well below that of developed countries, particularly the US , with 16, Canada with 12 and
Spain with 12.

Graph 7.- Hotels per 10,000 habitants ( 201 8)
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The Mexican hotel industry is very fragmented. The largest hotel chain had 177 hotels in operation
at the end of 3Q19. This environment is propitious for acquisitive companies, such as HOTEL.

Graph 8.-Mexi cods Main HoB@19 Chai ns
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In addition, the penetration of branded hotels is only 25% of existing hotels in Mexico, well below
66% in the United States. We expect this indicator to reach 39% in 2025 in Mexico as a result of
the expansion of the main chain S.

Graph 9.- Penetra tion of Chain Hotels vs. Independent Hotel S
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The number of international tourists to Mexico rose ata 6.1% average annual rate during the
2007 -2018 period, reaching 41. 5 million, according to the Ministry of Tourism. The only year in

which this indicator fell was in 2009 as a result of the US real estate and banking crisi s, as well
as theinfluenza illness in Mexico, which is understandable, since most foreign tourists come from

the United States (56%) and the rest of Canada (12%). We expect international tourists visiting

Mexico to increase at a  5.1% average annual rate during the 2019 -2025 period reaching 58. 7
million.
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Graph 10 .- Interna tional Touristsin Me  xico (20 15 i 2025E)

70.0 Million tourists Change 14.0%
60.0 12.0%
50.0 10.0%
40.0 8.0%
300 6.0%
200 4.0%
100 2.0%
- 0.0%

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Source : Tourism Ministry , Miranda Global Research

Mexi cobs domest i atat h©6%r averdgs anmual sate during the 2012 -2018 period to
60.9 million, according to Tourism Ministry . In the future, we anticipate that this indicator will
growata 3.5% compound annual rate supported by a 1.5% population growth per year, a higher
disposable i ncome of the middle class and a GDP growth of 1.2% in 2020 and 2.0% from that

year.

Graph 11.- Dom estic Tourist s(20 077 2025E)
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We believe that the signing of the USMCA will increase the number of business and high -level
guests, which will  most likely benefit the whole sector, including HOTEL.

HOTEL6 S MAI N COMPETI TI VE ADVANTAGES
Diversifi ed Portfolio by Destin ation , Category and Brand

HOTEL has a very interesting portfolio of 25 hotels located in 15 states with 6,380 rooms in
operation at the end of 3Q19, of which 13 are owned by the company and 12 are owned by third
parties. Krystal isthe main brand with 15 properties and 4,340 rooms. In our opinion, HOTEL 6 s
current portfolio is very well diversified since 53% of rooms are located on beach destinations and
the remaining 47%  are in urban areas. By category, 43% of rooms are Gran Turismo, 24% are 5
stars, 31% are 4 stars, 2% are 3 starsand a small p ercentage is "boutique”. In the future, the
company plans to apply a 3+3 geographical approach, which mainly includes the expansion in the
following cities: CDMX , Monterrey, Guadalajara, Canc un/Riviera Maya, Puerto Val larta/Riviera
Nayarit and Los Cabos.

In addition, the company is building the Hyatt Regency Insurgentes Sur Mexico City hotel (in
which it holds a 50% equity interest) in the Gran Turismo category and has another three third -
party properties under construction, including the 4-star AC by Marriott Armida District , the Curio

Collection Zacatecas boutique hotel and the Breathless Tulum Resort and Spa , also in the Gran
Turismo category. The last four hotels are expected to add 750 rooms.

Graph 12.- Geographic Locationof HOTEL&6s Por t(3@19)i o
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HOTEL has long -term agreements with several prestigious international hotel chains such as
Hyatt , Hilton , Marriott and Ibis, which allows the company to use these brands in its own and
third -party properties.

Graph 13.- Breakdown of HOTEL 6 s ur@nt Portfolio
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The Krystal Brandasa Competitiv e Adv antage

One of HOT E Lriam competitive advantages is that it owns the Krystal brand, which has a

significant presence in several cities and coastal areas of Mexico since 35 years ago. HOTEL has

15 hotels with this brand in several categories including Gran Turismo, 5 stars and 4 stars.
Graph 14. - Krystal Brand Positioning
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Flexible Business Model

HOTEL has a flexible business model that allows the company to take advantage of opportunities
in different market segments. This model allows it to maximize its hotel s @rofitability as it adapts
the product to customer demand. The main cha racteristics of such successful business model are

the following ones:

1 Operation in several categories (4 and 5 stars, Gran Turismo);

1 Different guests plans (European plan, All Inclusive, hybrid plan, vacation club, and
corporate);

Staff m ulti -functionality;

Provision of services in urban and beach market S;

Platform of wholly -own ed hotels and brand;

Flexibility to incorporat e new brands to the existing platform.

= =4 =4 =
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Graph 15 .- Business Model

Source : HOTEL
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As a result of its successful business model, HOTEL has historically generated a higher EBITDA
margin than that of most Mexican public hotel companies. We believe that the company will
remain one of the Me x i cnooét profitable  hotel chains in the  foreseeable future.

Graph 16.- EBITDA Margin of Mexican Hotel Chains
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Acquisitive  Poten tial / Turnaround  Expertise

Historically, HOTEL has grown through the acquisition of hotels, the construction of new hotels
and the management of  third -party hotel s. The company began operations in 2010 through the
acquisition of three hotels which were originally ~ owned by NH Hoteles with 720 rooms operating

13
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under the Hilton franchise in Guadalajara, Monterrey and Ciudad Juarez. The company
subsequently obtained thre e management contracts for the Krystal hotels located in Canc Un,
Ixtapa and Puerto Vallarta. It currently has portfolio of 25 properties with 6,380 rooms, as we

mentioned before .

Every time that HOTEL opens a new property, it focuses on reaching the breake ven point in the
shortest time possible (3 -6 months), exceeding a 60%  occupancy rate (12 -18 months) and
stabiliz ing the property EBITDA above 30% (12 -24 months).

HOTEL has also developed an extensive experiencein  turning aroundthe  under -performing hotels
it acquires . The company carries out this process through the following strategies:

1 Boost revenue with new sales and marketing plans;

1 Improve p rofitability through cost synergies and operational efficiencies ;
1 Improve quality standar  ds;

1 Top & bottom line teams analyzing and implementing the company's strategy.

A clear example of  such turnaround process was that the EBITDA of the Reflect Krystal Grand
Punta Canc Uun hotel (formerly  Hyatt ) rose 304% between 2013 and 2018, the EBITDA of th e
Krystal Satélite Maria Barbara hotel (formerly Maria Barbara) increased 39% between 2015 and

2018, and the EBITDA of the Barcel6 Reforma hotel grew 70% between 2013 and 2016.

Graph 17.- Operating Turnaround
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We anticipate that H O T E La6gsiisitions will be limited in the medium term because the company

is finishing building the Hyatt Regency Insurgentes Sur hotel in the Gran Turismo category, which
requires significant investments, and also because the c o mp a®lgvérage was 4.0 x at the end
of 3Q19. However, we expect t his indicator to improve in the future due to a higher average
occupancy rate , which we will  likely boost t h e ¢ o mpEBHRA and free cash flow generation.
We believe that th is will allow HOTEL to continue growing through acquisitions in the future.

14
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Management Team with a Solid Track Record of Value Creation

HOTEL's management team has a strong track record of value creation. Clear evidence of this is

that the number of properties has grown from the initial 3 to the current 25. As a result, the
companyo6s r EBTPAang et income  have risen at a compound annual rate of 29.5 %,
27.8% and 47.2%, respectively, during the 2008 -L12M period .

Graph 18.- Revenues , EBITDA and Net Profit s (2011-L12M ,

MNX $ Mn )
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Limited Compet ition from  AirBnB

In our opinion, AirBnB does not represent a significant threat to the Mexican hotel industry for

several reasons. The first one is that hotel guests look more for an experience, rather than a

room. The second one is that business travelers represent the majority of urban hotel guests and
what they are looking for is a high level of quality and service. The third one is that AirBnB makes

a lot of sense in cities where lodging is very expensive or where there is no chain hosting.

At the beginning of 2018, the Mexican Institute for Competitiveness, A.C. (IMCO) carried out a
study of AirBnB 6 s i minm Mexico. According to this study, Mexico is the second largest market

for AirBnB in Latin America, after Brazil. Playa del Carmen (fourth), Mexico City (sixth) and Puerto
Vallarta (eigh th) were among the top 10 destinations in Latin America.

Guadalajara willbethe  wo r | minthamost important destination in 2020 , according to the AirBnB
reservation system. This is due to its colonial architecture, its selection of museums and festivals,
and its initiatives in favor of cyclists and pedestrians.

15



Graph 19.- Revenues and
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HOTEL : Ini tiation of Coverage

AirBnB 6 senetration reache d 37,000 properties, among which are those of Playa del Carmen

(8,000), Mexico City (6,000), Puerto Vallarta (4,000), Cancun (2,200), and Cabo San Lucas

(1,400). However,

in the country at the end of 2018, according to data from the Ministry of Tourism.

HOTEL &8/ORABLE OUTLOOK
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For subsequent years, we expect the average daily occupancy rate of existing hotels to improve
around two percentage points per year supported by a lower macroeconomic uncertainty.
However, on a consolidated level, we project that it could go down slightly in 202 2 as a result of
the entry into operation of the Hyatt Regency Insurgentes Sur. Worth remember ing that the
company's hotels normally take u p to 6 months to reach the breakeven point, up to 18 months

to generate a 60% average occupancy rate and up to 24 months to generate a 30% EBITDA
margin.

For 2020, we expect the average daily rate to rise slightly above inflation in existing hotels. This
indicator will experience an additional increase from 202 2 with the entry into operation of the

Hyatt Regency Insurgentes Sur hotel ,whichhasa naveragedaily rate of MXN$3,800, much higher
than the MXN$1,274 average of the company's own ed hotels.

We estimate that food and beverage revenues will contribute will an additional amount equivalent
to 75% of lodging revenues .

In managed hotels, HOTEL has the following properties under development: i) AC Hotel by Marriott
Armida District (we expect it to bec ome operational in 4Q20); ii) Curio Collection Zacatecas
(4Q20) and Breathless Tulum Resort & Spa (4Q21).

In this segment, we project that the average occupa ncy rate will fall to 66.5% in 2019 as a result
of the prevailing macroeconomic weakness. For 2020, we believe that it will decline f urther as a
result of the entry into operation of the AC Hotel by Marriott Armida District and the Zacatecas

Curio Collection hotel s. However, it will gradually improve to 69.0% at the end of 2024, despite
the openings of the  Breath less Tulum Resort & Spa  and the Hyatt Regency Insurgentes Sur

17
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Tabl e 1.- Main Operating

Indica tors (2018 -2024E , MXN$ Mn )

2018 2019E 2020E 2021E 2022E 2023E 2024E
Revenues 2,065 2,201 2,281 2,446 2,958 3,236 3,523
Hotel Revenues 1,106 1,082 1,129 1,207 1,452 1,587 1,725
Food & Bev 732 840 847 905 1,089 1,190 1,294
Other Revenues 157 202 220 235 283 310 337
Hotel Management 71 77 84 98 134 150 167
Costs and Operating Expenses 891 1,001 1,024 1,036 1,347 1,414 1,485
Sales and Administrative Expenses 468 517 522 595 663 743 832
Other Expenses 30 36 43 52 62 75 90
Depreciation 196 240 276 309 340 374 412
Total Costs and Expenses 1,586 1,795 1,865 1,992 2,413 2,606 2,818
Non-Recurring Costs and Expenses 29 23 28 32 36 40 44
EBITDA 676 646 692 763 886 1,005 1,117
EBITDA Margin 32.7% 29.4% 30.3% 31.2% 29.9% 31.0% 31.7%
Operating Profit 451 383 388 421 510 590 661
Operating Margin 21.8% 17.4% 17.0% 17.2% 17.2% 18.2% 18.8%

2018 2019E 2020E 2021E 2022E 2023E 2024E
Owned Hoteles (50+ Ownership) 12 13 13 13 14 15 16
N° of Rooms 3,738 3,738 3,738 3,738 3,988 4,138 4,288
Occupancy Rate 61.5% 60.7% 61.3% 63.3% 63.8% 65.3% 66.2%
ADR 1,422 1,312 1,370 1,418 1,598 1,654 1,712
RevPar 875 797 839 897 1,019 1,080 1,133
Managed Hotels 9 12 14 15 16 17 18
N° of Rooms 1,771 2,267 2,467 2,767 3,017 3,167 3,317
Occupancy Rate 68.2% 66.5% 63.0% 64.0% 64.4% 67.0% 69.0%
ADR 1,484 1,490 1,522 1,599 1,819 1,883 1,949
RevPar 1,012 990 959 1,023 1,172 1,261 1,345

Source : HOTEL, Miranda Global Research

We expect HOTEL 6 €£BITDA margin
weakness and the impact of sargassum.
driven by the alliance with
are in the process of stabilization.

AMResorts and a higher

For 2024, we believe that the

to contract to 29.4% in 2019 also due to macroeconomic
For 2020, we anticipate some improvement
contribution of

to 30.3%

those hotels which cu rrently
EBITDA margin should reach at

least 31.0% due to  higher occupancy and average daily rates of the two hotel segments.

Net income should grow at an average annual rate of 6%, as mentioned above. This is because
we expect the tax rate to be 22.0% in 2019 and to gradually increase to 24.5% in 2024.

As a result of from HOTEL 6 significant free cash flow generation , we estimate that its leverage
will fall to 2.9 x at the end of 2024, from the current level of 4.0 x. We are not considering any
additional hotel or co -investment divest itures (in 3Q19, HOTEL announced the sale of 25% equity
stake in the Breathless Tulum Resort & Spa hotel for MXN$88 million).
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Graph 20.- NetDebt /EBITDA Ratio (2018 -2024E)
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Source : HOTEL, Miranda Global Research

VALUA TION
Performance vs. IPC Index

HOTEL shares have under -performed the Mexican IPC Index during the last 12 months, we believe
as aresult of foreign institutional investors that mov ed away from medium and low capitalization
Mexican stocks as they consider them as a risky asset given current ma croeconomic conditions.

However, HOTEL 6 s s h laveeautperformed the IPC Index during the last  few days, as a result

of the announcement that Itkea Mexico, S.A. from C.V. was authorized by HOTEL 0 Board of
Directors to acquire a n equity stake of up to 20% in the company. We believe that th e stockos
performance will remain positive in the medium term given H OT E Lfdverable prospects and its

attractive valuation.
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Graph 21.- HOTEL * vs.IPC Index
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HOTEL shares currently trade at a projected EV/EBITDA of 10.8x, an estimated P/E of 14.5x and
a current P/BV of only 0.6x. These multiples compare against the averages of 11.0x, 18.9x and

1.0x, respectively, of emerging markets hotel chains, and against the aver
devel oped

P/E
2019E

18.0x
35.2x
45.4x

9.6x
68.1x
21.8x
19.2x
20.8x
14.6x

23.3x

64.0x
23.9x
27.1x
26.1x
21.4x
42.8x
18.4x
22.8x
16.9x
15.8x

and 3. 4x, respectively, of

deserve to trade at a premium due
Tabl e 2.- Valua tion of Interna tion al Hotel Chains

Price
(USD) Mkt. Cap. EV/EBITDA

Company Country 29-Nov-19 (USD Mn) Li2m 2019E 2020E L12M
Emerging Markets
GRUPO HOTELERO SANTA FE SAB Mexico $ 0.30 148 10.6x 11.4x 10.8x 18.3x
HOTELES CITY EXPRESS SAB DE Mexico $ 0.82 303 11.9x 10.6x 9.8x 20.9x
HUAZHU GROUP LTD-ADR China $ 34.21 10,069 29.6x 23.0x 17.7x 94.6x
GENTING BHD Malaysia $ 1.40 5,373 5.9x 5.9x 5.9x 10.5x
KINGDOM HOLDING CO Saudi Arabia $ 1.85 6,848 (131.3x) 43.0x 29.8x 57.2x
SHANGRI-LA ASIA LTD Hong Kong $ 1.04 3,719 17.1x 14.5x 14.7x 24.0x
SH JINJIANG INTL HOTELS - B China $ 1.74 3,018 na. 10.2x 8.7x 19.1x
BTG HOTELS GROUP CO LTD-A China $ 2.53 2,497 n.a. 8.5x 7.5x 22.2x
GREENTREE HOSPITALITY GR-ADR China $ 10.11 1,027 10.7x 9.8x 7.3x 16.8x
Total/ Average Emerging Markets 33,003 16.8x 12.1x 11.0x 26.3x
Developed Markets
ORIENTAL LAND CO LTD Japon $ 138.32 50,348 31.7x 32.7x 26.4x 61.5x
MARRIOTT INTERNATIONAL -CL A us $ 140.36 45,889 24.0x 15.8x 15.2x 35.0x
HILTON WORLDWIDE HOLDINGS IN us $ 105.00 29,627 17.3x 16.1x 15.4x 31.9x
ACCOR SA Francia $ 42.79 11,562 32.0x 14.7x 13.0x 52.0x
INTERCONTINENTAL HOTELS GROU UK $ 64.73 11,787 19.2x 14.7x 13.7x 27.9x
HYATT HOTELS CORP - CL A us $ 80.80 8,302 12.7x 12.6x 12.2x 17.0x
WYNDHAM HOTELS & RESORTS INC us $ 57.93 5,513 18.9x 12.2x 11.5x 40.8x
CHOICE HOTELS INTL INC us $ 97.25 5,420 17.8x 17.1x 15.9x 25.5x
NH HOTEL GROUP SA Spain $ 4.83 1,892 6.9x 6.8x 5.8x 21.8x
MELIA HOTELS INTERNATIONAL Spain $ 8.30 1,905 8.8x 6.6x 6.4x 13.7x
Total/ Average Developed Markets 172,245 20.6x 16.8x 15.5x 36.1x

Source : Bloomberg. Miranda Global Research

29.9x

ages of 15.5x, 27.2x
mar ket s

to the company
EBI TDA § Net

2020E P/BV 2019E 2020E EBITDA
14.5x 0.6 (5%) 5% 4.0x
21.8x 0.7 5% 21% 5.2x
29.9x 9.6 (6%) 28% 8.2x

9.6x 04 37% 3% 0.1x
27.9x 0.8 na. 43% na.
20.4x 0.6 12% (0%) 9.5x
16.7x 15 25% 11% 4.2x
18.2x 2.0 25% 9% 0.7x
12.2x 3.7 6%  22%  (2.0%)
18.9x 1.0 31% 10% 3.8x
52.2x 6.5 (2%) 23%  (1.5x%)
21.9x 54.8 35% 5% 4.7x
25.9x (148.9) 31% 6% 3.8x
22.0x 1.6 148% 12% 5.7x
20.0x (8.3) 49% 6% 3.7x
44.5x 2.2 4% 4% 1.7x
16.5x 4.4 60% 6% 5.1x
22.2x (95.5) 1% 5% 2.5x
14.5x 14 (16%) 14% 4.0x
15.2x 14 27% 2% 4.4x
27.2x 79 28% 8% 3.4x

20
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6s highe
Margin
ROE  3Q19
3.5x 275
2.7x 31.0
10.0x 29.0
6.2x 36.0
15x  (11.7)
2.4x 20.9
8.4x 16.8
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11.2x 31.8
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Valua tion of Recent M&A T r ansactions

The EV/Room of recent hotel M&A  transactions (excluding the Fiesta American Canc 0n hotel,
which was the most expensive, and the Tecnologic o Norte Chihuahua hotel , which was the
cheapest) has averaged US$53,427. This figure compare s t o H O TuErénd sUS$48,540
valuation . In fact, the company recently sold its 25% equity interest in the Breathless Tulum
Resort & Spa atan EV/Room of US$61,316, which clearly highlig hts the undervaluation of HOTEL 6 s
shares .

Tabl e 3.- Recent Hotel M&A Transac tions

Amount % EV/Room EV/Room
Seller Property ($MXN Mn) Ownership Rooms (SMXN) (USD)

3-Jul-17 n.a. Fiesta Americana Hacienda Galindo $ 130.0 100% 168 $ 773,810 $ 42,454
20-Feb-18 Posadas  Hotel Fiesta Americana Condesa Cancuin $ 2,892.0 100% 507 $ 5,704,142 $ 304,914
22-May-19  Fibra Inn Hotel City Express Chihuahua $ 98.0 100% 104 $ 942,308 $ 49,630
12-Sep-19  Fibra Inn Holiday Inn & Suites Guadalajara Centro $ 99.0 100% 90 $ 1,100,000 $ 56,621
10-Oct-19  Fibra Inn Tecnolégico Norte Chihuahua $ 40.0 100% 105 $ 380,952 $ 19,587
24-Oct-19 Hotel Breathless Tulim Resort & Spa $ 88.0 25% 300 $ 1,173,333 $ 61,316
27-Nov-19 Fibra Inn Wyndham Garden Leén $ 140.0 100% 126 $ 1,111,111 $ 57,112

Average excluding Fiesta Americana Condesa Cancun and Tecnol6gico Norte Chihuahua $ 1,020,112 $ 53427

Source : Companies

Another way to  analyze thisis by comparing the replacement/remodeling cost of the properties,
which is US$90,000 /room in the case of 4 -star city hotels anda round US$150,000 /room in the

case of the company's premium properties like the Krystal Grand Suites Mexico City hotel, the
Altitude Tower ofthe Krystal Grand Punta Canc Un Reflect hotel, The Hacienda atthe Hilton Pu erto
Vallarta hotel and the Hyatt Regency Insurgentes Sur in Mexico City.

Tabl e 4.- Construc tion / Expan sion Cost Per Room

Cost/ Room
Property (USD)
Average 4-star urban hotels $ 90,000
Reflect Krystal Grand Punta Cancun Torre Altitude $ 115,000
The Hacienda @ Hilton Puerto Vallarta $ 140,000
Hyatt Regency Insurgentes Sur Mexico City $ 160,000
Krystal Grand Suites CDMX $ 170,000

Source : HOTEL
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Disco unted Cash Flow Model (DCF)

We set a year-end 2020 target price of MXN$8.20 per share for HOTEL shares through a
discounted cash flow model which includes a 3.3% perpetuity growth rate in nominal terms and

a 6.7% WACC. In order to calculate the WACC, we used an 8.2% cost of equity, a pre -tax 5.5%
debt cost and a 34.9% debt to equity ratio for the end of 2020.

Tabl e 5.- Discounted Cash Flow Model

(Figures in Millions of MXN$) 2021E 2022E 2023E 2024E 2025E Perp.
OPERATING PROFIT 421 510 590 661 683 706
Tax Rate 23% 24% 24% 25% 26% 30%
Tax Shield -97 -120 -142 -162 -167 -173
NOPLAT 324 390 449 499 516 533
Depreciation 309 340 374 412 426 440
Working Capital Changes -74 -34 -92 -84 -87 -89
CAPEX -420 -440 -460 -480 -496 -512
FCFF 139 256 271 347 359 371
Perpetuity Growth Rate 3.3%
PV of Explicit Period (2021 - 2025E) 1,106
Perpetuity Value 11,017
PV of Perpetuity Value 7,475
Enterprise Value 8,582
Net Debt 3,167
Minority Interest 1,350
Market Value 4,065
Oustanding Shares 496
Target Price P$ 8.20
Current Market Price P$5.91
Potential Return Incl. Dividends 38.7%
Forward EV/EBITDA 11.4x
Forward P/E 20.9x
Average Cost of Debt 5.5%
LT Tax Rate 30.0%
After-Tax Cost of Debt 3.9%
Cost of Equity 8.2%
Market Risk Premium 6.0%
Risk-Free Rate 7.1%
Beta 0.19
% Total Debt 34.9%
% Capital 65.1%
WACC 6.7%

Source : Miranda Global Research

Sensi tivity Analysis

We carr ied out a sensitivity analysis of HOTEL 0 garget price based on different levels of EBITDA,
net profit and target multiples. We are comfortable with our target price of MXN$ 8.20/share, since
itimplies that HOTEL & shares will be trading at a projected E V/EBITDA of 11.4 x and an estimated
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P/E of 2 0.9 x at the end of the current year, which are slightly higher than  the averages of 10.8 X
and 19.5 x, respectively, of the last five years.

Tabl e 6.- Sensitivity  An alysis , EBITDAvs.V E/EBITDA

-10% -5% Original +5% +10%
Projected EBITDA 688 724 763 801 841
Target EV/EBITDA
9.9x 4.41 5.13 5.89 6.65 7.45
10.4x 5.10 5.86 6.66 7.46 8.30
10.9x 5.80 6.59 7.43 8.27 9.15
11.4x 6.49 7.32 8.20 9.08 9.99
11.9x 7.19 8.05 8.97 9.88 10.84
12.4x 7.88 8.79 9.74 10.69 11.69

Source : Miranda Global Research

Tabl e 7.- Sensi tivity Analysis , Net Profit vs.P/ E

-10% -5% Original +5% +10%
Projected Net Profit 175 185 194 204 214
Target P/IE
17.9x 6.34 6.67 7.02 7.37 7.74
18.9x 6.69 7.04 7.42 7.79 8.18
19.9x 7.05 7.42 7.81 8.20 8.61
20.9x 7.40 7.79 8.20 8.61 9.04
21.9x 7.75 8.16 8.59 9.02 9.47
22.9x 8.11 8.53 8.98 9.43 9.90

Source : Miranda Global Research

COMPANY D ESCRIP TION

HOTEL is a Mexican company which focuse s on the management , operation, acquisition and
development of hotels in Mexico. It was created in 2010 through the association of Grupo
Chartwell with Nexxus Capital and Walton Street Capital. | t i nitially acquired 3 hotels from NH
Hoteles that operated under the Hilton brand in the cities of Guadalajara, Monterrey and Ciudad
Juarez. In July 2011, the development of th e Hilton Puerto Vallarta  hotel began in partnership
with Grupo Chartwell. This hotel started operations in October 2012. Subsequently, HOTEL has

continued developing, acquiring and operating hotels as follows:

91 During 2013, HOTEL acquired two properties loc ated in Acapulcoand Canc  Un. The company
changed the name of the Acapulco hotel to Krystal Beach and the Cancun hotel to Krystal
Grand as part of the positioning strategy of the Krystal brand;

1 In 2014, the company bought an office building in the City of Guadalajara, which was
remodeled to operate as a Krystal Urban hotel. That same year , it agreed to purchase 50%

of the Hilton Puerto Vallarta  hotel from Grupo Chartwell.
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1 In 2014, it acquired the Krystal Urban Canc Un Centro hotel;

1 In2015, it boughtthe Krystal Satélite Maria Barbara hotel;

1 In2016,it undertook the acquisition of real estate with hotel use and a 1,043 M2 price of
land nexttothe Hilton Puerto Vallarta  hotel. In April 2018, the expansion of this property
began.

Co-I nve stment and Management

1 In 2013, HOTEL signed an operation contract for the Hilton Garden Inn  hotel located inside
the Monterrey International Airport, and for a hotel in Paraiso, Tabasco;

1 In December 2015, the company carried out a strategic alliance with a group of Mexican
private investors with the objective of developing a mixed -use real estat e complex with a
5-star hotel, 86 condo -hotel units, as well as a gastronomic center located on Avenida
Insurgentes Sur in Mexico City. It is estimated that the opening will be during 1Q22;

1 In December 2015, the company obtained the management contract of a hotel owned by
a third party near the Mexico City International Airport;

1 In May 2016, HOTEL signed the operation contract for a five -star hotel with 207 rooms
located in downtown Monterrey;

1 In May 2016, the company announced a co -investment  with a group of Mexican private
investors in a development in Insurgentes Sur, in Mexico City;

1 In November 2016, the company announced the expansion at the Krystal Puerto Vallarta
hotel,

1 In February 2017, HOTEL acquired and carried out the expansion of two Gran T urism o
category hotels in Los Cabos and Nuevo Vallarta;

1 InJune 2017, it obtained the operating contract of the Ibis Irapuato ;

1 In February 2018, it signed an operation contract for the Hyatt Place hotel in
Aguascalientes;

1 In August 2018, the company signed the contract for the acquisition of the Clevia Grand

Leon hotel through a 50% association;
1 InJanuary 2019, it signed the franchise contract for the Hyatt Centric Lebn Campestre ,
formerly known as the Clevia Grand Ledn

In 2018, HOTEL entered into a strategic alliance with AMResorts through whichaco -branding was
implemented between the Reflect Resorts & Spas brandandthe Krystal Grand brand for the hotels
in Punta Cancun, Los Cabos and Nuevo Vallarta which combined have 1,329 rooms. AMResorts is
responsible for the marketing, sales and marketing of the properties. For its part, HOTEL remained

as the owner of the hotels and will continue to operate them. We believe that this alliance will
help HOTEL to increase its inter national revenues and the percentage of dollarized sales.

At the end of 3Q19, the company had 25 hotels in operation (13 own ed and 12 owned by third
parties) with 6, 380 rooms. It also has under construction another 4 hotels (1 own ed and 3 owned
third -part ies) which will  contribute with an additional 750 rooms. In the first nine months of 2019,
HOTEL generated revenues of ~ MXN$1,672.4 million, EBITDA of MXN$484.9 million and net income

of MXN$96.9 million. In addition, it recorded a MXN$2,611.3 million netdebt .
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Graph 22.- Breakdown of Hotels by Destination (201 17 3Q19)
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(from 21% to 14%), in the commercial account (from 18% to 11%) and in others (from 14% to
11%).

Graph 24.- Distribu tion Channels (2013 vs. 2018)
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Ownership S  tructur e

Grupo Chartwell, the strategic partner, owns 20.69% of H OT E Lt@asshares, w ith private equity
company Walton Street Capital own ing another 13.87% equity stake . This means that floating
shares represent the remaining 65.44%.

Grupo Chartwell was founded in 1996 by Carlos Gerardo Ancira Elizondo. Itis a firm that develops
hotels in Mexico. It owns the Hilton Guadal ajara hotel, and is a shareholder of the  Quinta Real
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and NH Hoteles chains. It has built, developed and operated more than 11,000 rooms as a partner,
developer or operator.

Walton Street Capital is a private equity firm that was founded in 1994. Its subsid iaries have
participated in 350 transactions worth US$10 billion.

On November 1, HOTEL announced that its Board of Directors authorized Iktea Mexico, S.A. from
C.V. to acquire a n equity stake of more than 5% and up to 20%. lktea is a private equity firm
from the City of Ledn, Guanajuato, which focuses on the consumption, education, entertainment,
tourism, financial services and health sectors .

Graph 25.- Current Ownership S tructur e
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Board of Directors / Corporat e Governance

HOTELG sBoard of Director has 11 proprietary members, of which 4 are independent, thus
complying with the Mexican Securities Market Law, which establishes that at least 25% of the
Directors of Mexican public companies must be independent.
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Tabl e 8.- Board of Directors

Name

Carlos Gerardo Ancira Elizondo
Guillermo Ancira Elizondo

Luis Alberto Harvey MacKissack
Arturo José Saval Pérez
Roberto Langenauer Neuman
Federico Martin del Campo Flores
Diego Gutiérrez Aguayo
Francisco Javier Moguel Gloria
Eduardo Chaillo Ortiz

Jeronimo Marcos Gerard Rivero
Eduardo Diaz Balogh

Position
President
Director
Director
Director
Director
Director
Director
Independent Director
Independent Director
Independent Director
Independent Director

Source : HOTEL

help supervise the company's operat ions.
Management Team

HOTEL has a solid management team which is
who is not a member of the Board of Directors,

The CEO, Francisco Medina Elizalde, alsoha sa 33year -experience in the sector. The

-member Audit Committee, and a Corporate Practices Committee that
includes another 3 members. These committees ensure compliance with existing regulations and

led by Francisco Zinser, Executive Vice President
and has a 33-year experience in the hotel industry.

CFO, Enrique

Martinez, has a 20 -year career in the hotel industry and 10 years in the financial sector. The
Investor Relations Director, Maximiliam Zimmerman, previously worked at Femsa and Nemak f or

12 years.

Tabl e 9.- Main Executives

Name

Francisco Alejandro Zinzer Cieslik
Francisco Medina Elizalde
Enrique Gerardo Martinez Guerrero
Maximilian Zimmerman Canovas
José Alberto Santana Cobian
Rafael Morgado Diaz

Gabriela Rios Palacios

René Delgado Chapman

Juan Carlos Quijano

Alejandro Abaid Bazan

Position
Executive Vicepresident
CEO
CFO
Director of Investor Relations
Administration Director
Commercial Director
COO
General Counsel
Human Ressource Director
Internal Audit Director

Source : Companies
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3Q19 Result s

HOTEL reported revenues of MXN$507.8 million, up 6.9% YoY. This performance was mainly due
toa 16.0% YoY growth infood and beverages, +34.5% YoY in "other income" and +1.6% YoYin
management fees of third -party hotels.

Chain -wise, the average daily occupancy rate was 58.5% in 3Q19, below th e 59.7% in 3Q18 as
a result of macroeconomic uncertainty and the effect of sargassum in some of the beach hot els.
The average daily rate decreased 5.2% YoY to MXN$1,340, which resulted in a RevPar of
MXN$730, down 7.1% YoY.

Total costs and expenses rose 13.3% YoY to MXN$427.7 million as a result of a longer -than -
expected matur ity curve ofthe ReflectKrystal Gran d hotels, which boosted the costs and expenses
of such hotels above their revenues .

For th e same reason, consolidated EBITDA dec lined 2.9% YoY, reaching MXN$139.5 million. The
EBITDA margin contracted to 27.5% in the current quarter, from 30.3% the previous year.

HOTEL presented a MXN$29.2 million netloss in 3Q19, froma MXN$123.1 million net profit in

3Q18. In addition to the lower operating performance, the company recorded a higher

depreciation and amortization charge in the current quarter, as w ell as exchange losses.
Tabl e 10 .- Main Operating Indicators of Mexican Hotel Chains (3 Q19)
ADR (MXN$) 1Q17 2Q17 3017 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19
FINN 1,254.7 1,206.0 1,188.1 1,222.8 1,247.1 1,231.3 1,244.4 1,280.3 1,294.3 1,268.7 1,273.0
Hotel 1,568.0 1,413.0 1,362.0 1,437.0 1,518.0 1,415.0 1,414.0 1,427.0 1,449.0 1,361.0 1,340.0
Fibra Hotel 1,128.0 1,114.0 1,060.0 1,122.0 1,161.0 1,186.0 1,129.0 1,189.0 1,199.0 1,202.0 1,206.0
City Express 957.0 940.0 915.0 927.0 977.0 969.0 963.0 1,000.0 1,014.0 1,012.0 1,021.0
Posadas 1,472.3 1,344.1 1,249.3 1,358.8 1,480.6 1,365.2 1,289.6 1,369.0 1,438.1 1,372.3 1,318.5
Average 1,276.0 1,203.4 1,154.9 1,213.5 1,276.7 1,233.3 1,208.0 1,253.1 1,278.9 1,243.2 1,231.7
Occupancy 1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19
FINN 59.9% 64.1% 61.9% 62.1% 63.2% 65.5% 63.0% 61.3% 58.1% 59.3% 59.6%
Hotel 71.6% 66.9% 63.8% 62.9% 69.8% 62.2% 59.7% 61.6% 67.7% 64.2% 58.5%
Fibra Hotel 60.5% 67.0% 67.8% 67.0% 64.4% 66.3% 66.3% 66.4% 62.4% 65.6% 63.2%
City Express 55.6% 60.3% 62.1% 62.6% 58.3% 59.5% 62.2% 59.6% 53.4% 58.5% 58.4%
Posadas 65.0% 68.0% 69.0% 68.0% 67.0% 66.0% 67.0% 65.0% 63.0% 65.0% 65.0%
Average 62.5% 65.3% 64.9% 64.5% 64.5% 63.9% 63.6% 62.8% 60.9% 62.5% 60.9%
RevPar (MX$) 1Q17 2Q17 3017 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19
FINN 752.0 773.0 735.4 758.9 788.7 806.1 784.0 784.4 752.2 752.8 758.3
Hotel 1,122.0 944.0 869.0 904.0 1,059.0 880.0 844.0 878.0 981.0 874.0 784.0
Fibra Hotel 682.0 746.0 719.0 752.0 747.0 787.0 748.0 789.0 748.0 788.0 761.0
City Express 532.0 567.0 568.0 580.0 569.0 576.0 599.0 595.0 541.0 592.0 596.0
Posadas 957.0 914.0 862.0 924.0 992.0 901.0 864.0 895.0 906.0 892.0 857.0
Average 809.0 788.8 750.7 783.8 831.1 790.0 767.8 788.3 785.6 779.8 751.3
EBITDA Margin 1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19
FINN 31.1% 30.3% 28.4% 29.2% 29.2% 27.8% 25.7% 23.7% 27.4% 24.0% 22.0%
Hotel 38.9% 29.8% 31.5% 33.2% 39.2% 28.2% 30.3% 31.9% 33.9% 24.8% 27.5%
Fibra Hotel 24.6% 29.0% 24.8% 26.4% 31.1% 29.8% 25.6% 26.0% 27.3% 27.5% 24.7%
City Express 33.9% 32.4% 34.8% 36.4% 34.5% 33.3% 35.1% 34.8% 30.1% 31.7% 29.8%
Posadas 22.0% 18.8% 12.8% 21.4% 18.1% 13.9% 13.2% 23.3% 17.9% 20.6% 15.7%
Average 30.1% 28.1% 26.5% 29.3% 30.4% 26.6% 26.0% 27.9% 27.3% 25.7% 24.0%

Source : Companies
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Debt Profile / Maturities

HOTEL recorded a total debt and leases of MXN$ 2,954 million at the end of 3Q19, of which 5% is
denominated in pesos and 95% is in US dollars. The weighted average cost of debt was only

5.50%, which includes a 10.96% debt cost for the peso portion and 5.19% for the US Dollar
denominated debt. All of debt consists of mortgage loans on assets.

The maturity profile is well structured, since the company faces a minimum of maturities in 2019
(1.9% total), and a  round 8.6% of total during each of the following years, as can be seen in the
following graph. In a  ddition, we do not see any problem for HOTEL to refinance the amount of
debt it needs, taking into account its high free cash flow generation .

Graph 26.- Maturity Profile
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Cash and temporary investments were MXN$342.4 million at the end of the quarter, which
resulted in a net debt to EBITDA ratio of 4.0x. However, we expect this indicator to decline in the
future, once the company's average occupancy begins to improve.

MAIN INVESTMENT RISKS

Macroeconomic Volatili ty. The performance of the hotel industry depends on the
macroeconomic performance of the country, which has slowed down this year.

Intense Competition . HOTEL faces significant competition from other hotel chains in all
segments in which it participates an d also from new technologies and platforms such as AirBnB.
However, we believe that HOTEL has the required management  team, experience and brands to

deal with its competition successfully.
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Changes in Ecological or Fiscal Regulations. Any modification in th e environmental
regulations could affect the Mexican hotel industry. Adverse fiscal changes could reduce the
company's profits.

Changes in the Administrative Team. We believe that any change inthe management team,

in particular the  CEO, CFO or the Director of Investor Relations, could affect the price of HOTEL 0s
shares .

Lower Occupancy Levels. A significant reduction i n the number of foreign and / or domestic

tourists staying at HOTEL 6 properties could reduce the company's revenues .

Large A cquisitions. An acquisition of significant size could have an adverse impact on HOTELOGSs
financial structure and / or operatin g performance. However, the company has been prudent in
this re spect in the past.

Natural Disasters. Natural disasters such as  eart hquakes , hurricanes, heavy rains, changes in
the weather or any other unexpected weather event could affect the occupancy rate levels.

High Insecurity Levels. Certain areas of Mexico are suffering from high insecurity levels , which
limits tourism to those areas. We hope the government will solve this problem in the future.

Leverage of 4.0x. However, we expect this indicator to decline to 2.9 x at the end of 2024
supported by the operatin g improvement that we anticipate, as well as a high free cash flow
generation .

Higher Commissionable Revenues . Anincrease in the percentage of commissionable revenues
(78% in beach hotels and 39% in urban hotels at the end of 20 18, which is the most recent
figure), or a modification in the conditions under which these channels operate, could have a
negativeimpact on t he c o mpfdabilityd devels . This could take place asaresultof ahigh er
growth in online booking systems or tour operators.
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FINAN CI AL PROJECTIONS i HOTEL

Figures in MXN$ Mn

INCOME STATEMENT 2018 2019E 2020E 2021E 2022E 2023E 2024E 2018 2019E  2020E  2021E  2022E  2023E  2024E
Revenues 2,065 2,201 2,281 2,446 2,958 3,236 3,523 31% 7% 4% 7% 21% 9% 9%

Cost of Sales -669 -816 -1,024 -1,036 -1,347 -1,414 -1,485 37% 22% 25% 1% 30% 5% 5%
Gross Profit 1,395 1,385 1,257 1,409 1,611 1,822 2,039 28% -1% -9% 12% 14% 13% 12%
Gross Margin 67.6% 62.9% 55.1% 57.6% 54.5% 56.3% 57.9%

General Expenses -471 -527 -522 -595 -663 -743 -832 22% 12% -1% 14% 11% 12% 12%
Operating Profit 451 383 388 421 510 590 661 34% -15% 1% 9% 21% 16% 12%
Operating Margin 21.8% 17.4% 17.0% 17.2% 17.2% 18.2% 18.8%

Depreciation and Amortization -196 -240 -276 -309 -340 -374 -412 36% 22% 15% 12% 10% 10% 10%
EBITDA 676 646 692 763 886 1,005 1,117 28% -4% % 10% 16% 13% 11%
EBITDA Margin 32.7% 29.4% 30.3% 31.2% 29.9% 31.0% 31.7%

Financial Gains 691 249 114 97 109 79 77 112% -64% -54% -15% 12% -28% -2%
Financial Cost -829 -458 -205 -210 -210 -208 -213 114% -45% -55% 2% 0% -1% 2%
Pre-Tax Profit 314 177 300 312 412 464 529 13% -44% 70% 4% 32% 13% 14%

Income Tax & Profit Sharing -47 -39 -68 -72 -97 -111 -130 -48% -17% 4% 6% 35% 15% 16%

Tax & Profit Sharing Rate 14.9% 22.0% 22.5% 23.0% 23.5% 24.0% 24.5%

Profit Before Minorities 267 138 233 240 315 353 399 43% -48% 69% 3% 31% 12% 13%

Minority Interest -1 25 -30 -46 -62 -78 -94 | -105%  #ut -221% 53% 35% 26% 21%
Net Profit 266 163 203 194 253 275 305 23% -39% 24% -4% 30% 9% 11%
Outstanding Shares 493 496 496 496 496 496 496 -0% 0% 0% 0% 0% 0% 0%

EPS P$ 054 P$033 P$041 P$039 P$051 P$ 055 P$ 0.62 23% -39% 24% -4% 30% 9% 11%
BALANCE SHEET 2018 2019E 2020E 2021E 2022E 2023E 2024E 2018  2019E  2020E  2021E  2022E  2023E  2024E
TOTAL ASSETS 10,175 10,796 11,120 11,421 11,814 12,131 12,624 13% 6% 3% 3% 3% 3% 4%

Current Assets 744 1,221 1,341 1,451 1,665 1,776 1,921 -12% 64% 10% 8% 15% % 8%

Cash & Temp. Inv. 103 170 180 200 220 210 220 -64% 65% 6% 11% 10% -5% 5%
LT Assets 9,431 9,576 9,779 9,970 10,150 10,355 10,703 15% 2% 2% 2% 2% 2% 3%
P,P&E 8,682 8,843 8,966 9,077 9,177 9,262 9,330 14% 2% 1% 1% 1% 1% 1%

Other LT Assets 155 225 305 385 465 585 865 25% 45% 35% 26% 21% 26% 48%
TOTAL LIABILITIES 4,331 4,781 4,885 4,974 5,097 5122 5,293 17% 10% 2% 2% 2% 0% 3%

ST Liabilities 717 1,175 779 868 991 1,016 1,187 36% 64% -34% 11% 14% 2% 17%

LT Liabilities 3,614 3,606 4,106 4,106 4,106 4,106 4,106 14% -0% 14% 0% 0% 0% 0%
TOTAL DEBT 2,980 3,283 3,347 3421 3,384 3,381 3,500 19% 10% 2% 2% -1% -0% 4%
NET DEBT 2,877 3,113 3,167 3,221 3,164 3171 3,280 30% 8% 2% 2% -2% 0% 3%
TOTAL CAPITAL 5,844 6,016 6,235 6,447 6,717 7,009 7,331 9% 3% 4% 3% 4% 4% 5%

Stockholder's Equity 4,549 4,714 4,886 5,051 5,263 5,492 5,744 6% 4% 4% 3% 4% 4% 5%
Minority Interest 1,295 1,302 1,350 1,395 1,454 1,517 1,587 26% 1% 4% 3% 4% 4% 5%
CASH FLOW STATEMENT 2018 2019E 2020E 2021E 2022E 2023E 2024E 2018 2019E  2020E  2021E  2022E  2023E  2024E
PRE-TAX PROFIT 267 149 300 312 412 464 529 43% -44% 101% 4% 32% 13% 14%
Inv. Related Activities 323 451 600 634 664 699 736 27% 40% 33% 6% 5% 5% 5%
Pre-Tax Cash Flow 590 234 642 667 755 771 679 34% -60% 175% 4% 13% 2% -12%
Working Capital Changes -241 57 -70 -74 -34 -92 -84 -84%  -124%  -223% 5%  -54% 168% -9%
Operating Cash Flow 349 291 572 592 721 679 595 | -134% -17% 97% 4% 22% -6% -12%
Investment Cash Flow -1,145 -318 -442 -462 -481 -501 -521 -36% -72% 39% 4% 4% 4% 4%
Financing Cash Flow 610 94 -120 -111 -220 -188 -65 -56% -85%  -227% -1% 99% -15% -66%
Net Incr. (Decr.) in Cash & Temp. Inv. -185 67 10 20 20 -10 10| -87% -136% -85% 100% 0% -150%  -200%
Beg. of Period Cash and Temp. Inv. 288 103 170 180 200 220 210 -83% -64% 65% 6% 11% 10% -5%
End of Period Cash and Temp. Inv. 103 170 180 200 220 210 220 -64% 65% 6% 11% 10% -5% 5%

Source: Miranda Global Research Research

Source : BMV, Miranda Global Research
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